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Asiatic Agro Industry Co., Ltd.

|s a leading manufacturer and exporter
of “coconut products” from Thailand with over
26 years of experience in elevating quality
standards to meet global expectations.

Our expertise is second to none and we
are committed to product excellence. Having
achieved certification to world-class standards,
Asiatic is the best-in-class manufacturer and
exporter of full-range coconut products.

Our focus is on Thai cultural values and
our abundant source of coconut with an aim
of being “your best source of coconut products
from Thailand”. Our plant is situated in a
strategic location right at the heart of the
coconut land in “Amphawa” -the best area
for coconut plantations located 77 km south
of Bangkok.
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Coconut water,

 natural juice s
__the coconut tree
Anewréfr‘és“ﬁingvdrmkﬁ‘orﬁ the tropics

Thai coconut water
Statistics & Facts

19

100 ml of coconut water provides 19 calories
of energy.

0

Fat content of natural coconut water is 0 gram.

16

100 ml of natural coconut water provides 16 mg
of calcium to your bone.

9

100 ml of natural coconut water provides 9 mg
of phosphorus to your body.

221

100 ml of natural coconut water provides 221 mg
of potassium to your body.

Coconut Water
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100% Coconut Water
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*Nielsen: Refail Index Serviee for Ready To Drink Cocanut Water Premium Segment Market, Thailand (January 2018 - December 2020)

natural juice found in coconuts used by
local people for centuries always reminds
you of a white sandy beach along the sea
and a clear blue sky of the tropics. As a refreshing
healthy drink with a unique natural aroma, coconut
water can easily be introduced as an alternative to
other conventional refreshing drinks. Its natural
quality is a perfect fit for today’s health- conscious
consumers. Travelers who have experienced the

tropics and the expanding markets of the immigrant
populations have also created a demand for fresh
coconuts due to unavailability. Using state-of-the-art
food processing technology, we offer you a tasty and
refreshing coconut juice, with a longer shelf life to
make it possible for our products to be distributed
anywhere in the world to bring back the invigorating
experience of your holidays on a tropical paradise.
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Coconut milk,

an essential ingredient

intropical delicacies
Coconut milk is the signature element of Thai cuisine.

Thai coconut meat

hai cuisine is one of the world’s favorites.

Numbers & Facts Herbs and spices are essential ingredients

282 that make Thai dishes so distinguished.Yet,

100 g of natural coconut meat provides 282 calories . . . .

of eneray. most Thai recipes — savories and sweets — require

18.2 “kathi” or coconut milk to enhance the tastes of the

100 g of natural coconut meat provides 18.2 grams dishes with natural coconut flavour and aroma.

of fat.

5.54

100 g of natural coconut meat provides 5.54 mg ] ] . . . . .

of calcium. Besides being used as a major ingredient in Thai

14.39 cuisine, coconut milk is also an essential element of

100 g of natural coconut meat provides 14.39 grams ; ; _ ; R
Each coconut KNIt Southeast Asian cooking — Malaysian, Indonesian,
contains 30% 8.66 Filipino and the foods of other regions including
' 9 100 g of natural coconut meat provides 8.66 grams Sri Lanka, West India and Hawaii.

coconut meat- of lauric acid.
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Coconut Value Creation. 4

It is undeniable that nowadays people around the world consume so mény dairy product 54
However, there are a large group of people who look for the same nutritional value while™®

they are vegans or lactose-intolerant or sensitive to dairy products yet they also prefer ‘
to eat foods which taste good.

COCOMIX - Coconut Value Creation - provides solutions to those demands.

COCOMIX is the ultimate premium-affordable product range made from
coconut milk to add pure coconut aroma and flavor to elevate all dishes-savories
and sweets - and to add values as non-dairy coconut based products to answer the needs of vegans,
vegetarians and lactose-intolerant people to reflect their cosmopolitan Ilfes’tylﬁ..t

e Dairy free ¢ Trans fat free ¢ Grain free '-m m..__)

» Lactose free ¢ Gluten free ~~* Non-GMO

‘l
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siatic provides high-standard production

of a private brand service of canned
coconut milk, coconut water, coconut milk
drink and other coconut products in can,
Tetra Pak, PET.

Asiatic makes sure that all private labels
are produced according to highest
international food production standards

with Internationally certified
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BUREAU VERITAS BUREAU VERITAS
Certification UKAS Certification

Why choose US?

E 3
% 786s P SGS

Product consistency 3

We focus on the quality of our

coconut products. Our expertise 5
enables us to make sure that every
batch meets the correct standards
and is always packed with authentic
characteristics of coconut.

We are also certified with
HACCP and BRC.

Offering you a future growth

Your new product initiatives are
what we value most because we
believe that successful product
developments start from your
marketing point-of-view. Our R&D
team is always ready to work with
you to achieve the growth of your
business.

international

Standards GMP/HACCP

o BUREAU VERITAS 5
[ ) Certification i Food Safety

CERTIFICATED

Member amfori ()

Trade with purpose

coconut
products

Our strength is your competitiveness.

Systematic & proactive services

Our standardized and systematic
procedures are necessary for us to effectively
serve you. Our logistics services are based
on the ISO 9001 standards to ensure that
your products are delivered on time in the
right quantity and the right condition.
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Penetration & coverage:

In 77 countries across S5 continents
around the globe

_____

Australia & New Zealand
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www.asiaticagro.com




